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Executive summary
A project website is at the core of all communication and dissemination activities. It
should present project key messages, news, and outputs to various types of audiences.
GRETA’s project website has an important role in project promotion, dissemination of
the project results and stakeholder interaction.
This deliverable has eleven sections that entail a comprehensive account of the project
website and its development phases. The deliverable also outlines how the
stakeholders of the project can stay in contact with the project through the website.
Section 1 defines the objectives of this deliverable. Section 2 introduces the objectives of
the website, development phases, website structure and maintenance responsibilities.
Sections 3–8 describe the main sections of the project website. Finally, Section 9
describes how the website enables continuous interaction with the project
stakeholders.
GRETA’s website will be updated regularly and developed further. KAS is the main
responsible for updates, but all the project partners contribute by producing content
and suggesting alterations to the website.
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1

Introduction

1.1

Project website as a home base for all communication and
dissemination
Project GRETA aims to produce and offer information on energy citizenship to
multiple audiences across the EU. The project website has an important role in
GRETA’s communication and dissemination activities. The website supports several of
the communication and dissemination goals defined in the deliverable D7.2,
Communication, Dissemination and Exploitation Strategy, namely:
C1 to promote and raise awareness and interest in the project, its progress and results
as well as themes related to energy citizenship
C2 to create interaction and understanding with the stakeholders of their needs and
how they benefit from the project to ensure the usability of the results
D1 to share knowledge and recommendations to policymakers on energy citizenship
and how it can be promoted to support the energy transition
D2 to provide citizens and communities with information to help them evaluate and
compare their current energy behaviours, and thus to find the most suitable and
sustainable behaviour
D4 to make the project results available for exploitation beyond the lifetime of the
project
A project website should convey a clear picture of the project and its key developments
to external audiences. It should be updated regularly and offer ways for interaction.
These points were kept in mind when GRETA’s project website was designed.
The design process for GRETA’s project website begun in M1, and the finalised website
was published in M5. The website URL is projectgreta.eu.
This deliverable describes the development phases of the website and introduces each
section of the published site. The project website and this deliverable were created by
KAS. All project partners contributed to different phases of the website design process.

1.2

Objectives of this deliverable
The purpose of this deliverable is:
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to describe the development phases and the final structure of the project website
to define how the project website is used to communicate and disseminate project
news, developments, and outcomes
to describe how continuous stakeholder interaction is encouraged through the
website
to define responsibilities concerning the administration of the website
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2

Website concept

2.1

Objectives and technical requirements
When the website development process begun, objectives were defined for the website.
The objectives outlined that the project website:




includes concise and understandable information about the project, its
developments, and outputs
gives a clear and approachable appearance of the project
is a platform for interaction and dissemination.

Technical requirements for the website were also recognized. The project website:










2.2

includes both more permanent information (e.g., contact details) but also
sections where contents (e.g., deliverables, policy briefs and news) can be
updated regularly
includes links to GRETA OPCE (Open Portfolio for Civic Energy
Empowerment) and GRETA community (Facebook group for case study
participants)
offers content in different languages if needed
is designed using GRETA’s visual identity
is easy to use and administer
is as accessible as possible
will be public and updated up to four years after the end of the project.

Development phases
The project website’s design process can be divided into six separate phases.
Phase 1: Benchmarking
The design process for GRETA’s website begun in M1 with benchmarking other project
websites. In this phase, the objectives for the website were defined and discussed with
the Project Coordinator. WordPress was chosen as the website software because it
matched the technical requirements.
Phase 2: Website structure and one-pager
The website structure was created by KAS in M2. The structure included descriptions
of each section of the website and its function. The structure is described in this
deliverable in Section 2.3.
A one-pager website was published in M2 to act as a replacement website while the
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final one was being designed. The one-pager included the project’s key message, the
visual identity and contact details.
Phase 3: Layout
The layout that followed the website structure was created by KAS in M2 and was
commented by all project partners in M3–M4. The layout was designed using the
project’s visual identity. The visual identity is introduced in D7.2, Communication,
Dissemination and Exploitation Strategy.
Phase 4: Content production
The website texts were produced by KAS in M2 and M4. These included, for example,
project and partner descriptions. The case study descriptions were co-written by KAS
and the project partners.
Phase 5: Technical design
The website was technically built by the digital design agency ’Agenda Helsinki’ in
M4–M5 after careful instruction by KAS. Agenda Helsinki was chosen among three
service providers based on the “best value for money” principle.
Phase 6: Testing and publishing
The website was tested by KAS in M5. In the testing phase, the project partners had an
opportunity to comment on the website contents and suggest corrections. The finalized
website was published in M5.

2.3

Structure
The project website structure was designed to match the most important objectives
defined for the website. Table 1 introduces the website structure. The next sections of
this deliverable describe each main section of the website.
Table 1: Website structure.
Website section

Description of contents

Header




page navigation
will include the link to GRETA OPCE when
the OPCE has been set up

Front page



short description of the project and energy
citizenship
introducing case studies
short introduction of the project partners
latest news and events




“Project”

WEBSITE CONCEPT



project’s context, objectives, and
description of planned outputs
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Subsection: “Contact”



contact information of project coordinator
and communication lead

Subsection: “Partners”



presentation of project partners

“Energy citizenship”



understandable and concise description of
the concept “energy citizenship”

“Case studies”



overview of all GRETA case studies

Subsection: “Italy”



description of case study

Subsection: “Netherlands”



description of case study

Subsection: “Portugal”



description of case study

Subsection: “Spain”



description of case study

Subsection: “Germany”



description of case study

Subsection: “EU-wide”



description of case study

“News & events”



project news and developments in the
form of blog posts
event invitations



2.4

“Resources”



project outputs: e.g., deliverables, policy
briefs, scientific publications

Footer






subscription option for GRETA e-newsletter
links to social media channels
contact information
privacy policy

Website maintenance
KAS is in charge of keeping the website updated with correct information. The project
partners contribute by producing blog posts, event invitations and outputs to the
website.
The website is technically maintained and hosted by ’Agenda Helsinki’ until the end of
the project. The hosting contract will be renewed, or a new hosting service will be
acquired in 2023 to ensure that the project results are available even if the project ends.
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3

Front page
The front page (Figure 1) provides a short summary of all sections of the GRETA’s
website. It includes the project slogan, key messages, list of case studies and project
partners. The front page also lists all the latest blog posts under heading “News &
events”. Visitors can subscribe to GRETA’s mailing list under the heading “Stay
tuned!”.

Figure 1: Front page.
FRONT PAGE
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4

Section: “Project”
The “Project” section (Figure 2) offers a brief overview of the whole project. This
section has subsections “Partners” and “Contact”. The “Partners” section includes
short descriptions of each partner organization and its role in the project.

Figure 2: Project section.
SECTION: “PROJECT”
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5

Section: “Energy citizenship”
The “Energy citizenship” section (Figure 3) introduces the term and concept “energy
citizenship” in a very concise and understandable way. If needed, the content in this
section will be updated as the project advances.

Figure 3: Energy citizenship section.

SECTION: “ENERGY CITIZENSHIP”
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6

Section: “Case studies”
The “Case studies” section (Figure 4) lists all the GRETA case studies and includes
individual case study articles in subsections. Each case study article introduces the
objectives of the case study and offers contact details for the case study contact
persons. The case study articles can be translated into different languages if needed.

Figure 4: Case study sections.
SECTION: “CASE STUDIES”
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7

Section: “News & events”
The “News & events” section (Figure 5) includes blog posts and event invitations
written by the project partners and stakeholders. There are further details on the
interaction of stakeholders in Section 9 of this deliverable. KAS will send a regular “call
for blog posts” to the project partners and maintain an internal communications
calendar to coordinate updates to this section. Website visitors can filter news and
events by different categories. Multiple categories will appear in this section as more
content is being produced in the course of GRETA.

Figure 5: News & events section.

SECTION: “NEWS & EVENTS”
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8

Section: “Resources”
The “Resources” section (Figure 6) gathers all public outputs created in the project.
Thus, website visitors will find links to project deliverables, scientific publications,
policy briefs and other reports. Website visitors can search for different types of
outputs with the search function. New categories will be added to the search function
as more outputs are published. All the other outputs will be published in GRETA
OPCE which will be linked in the header of the website when the OPCE has been set
up.

Figure 6: Resources section.

SECTION: “RESOURCES”
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9

Platform for stakeholder interaction
GRETA’s website includes different measures for stakeholder interaction to keep them
in the loop of important project news. The website offers interesting and valuable
information to the stakeholders, and it encourages them to get in touch with the
project. Importantly, two of these measures ("Join the community" and "Stay tuned!")
are accessible on each website section in the footer to ensure high visibility. In the
following, we present the visible methods used on the website to reach out to the
stakeholders:
Join the community
The website includes a block titled “Join the community” (Figure 7). This encourages
all case study participants to join the GRETA community Facebook group.

Figure 7: Join the community.
Stay tuned!
The block titled “Stay tuned!” (Figure 8) includes links to GRETA’s social media
channels and a subscribe link to GRETA's newsletter mailing list.

Figure 8: Stay tuned.
News & events
“News & events” section will include blog posts by the project partners but also by
stakeholders. GRETA will invite different stakeholders to write or co-write blog posts
about energy citizenship. These blog posts are shared in GRETA’s social media
channels and newsletters.
Testimonials
The website and social media will include content called “Testimonials”. These are
short citations and pictures from the key stakeholders. The testimonials will be
produced by KAS who will interview case study participants together with the project
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partners. These testimonials increase the approachability of the project and bring
forward the stakeholders’ point of view.
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10

Conclusions
This deliverable presented the website of project GRETA. It defined the objectives,
development phases, structure, and maintenance responsibilities of the website. It
introduced each website section and its function. The deliverable also included a
separate section on how stakeholder interaction is fostered through the project website.
GRETA’s project website has six main sections including the front page. The front page
introduces the project and all the latest news in one glance. The “Project” section gives
a brief overview of the whole project. The “Energy citizenship” section offers a concise
and understandable description of the term. The “Case studies” section introduces all
GRETA case studies one by one. The “News & events” section is used to publish blog
posts, news, and event invitations. The “Resources” section includes links to project
outputs.
The website will be updated and further developed throughout the project lifetime.
News sections will be added if project partners find them useful. KAS will make sure
that the website will be accessible and updated for a suitable period after the end of the
project.
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